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lnko's White Tec:

GABRIELLAGERSHE’\?SO"\T

HEN ANDY SCHAMISSO and Alex

Reist launched Inko’s White Tea, their

first bit of ame&om&b:ﬁ'mga
me.whldidmn‘ggs product as some-
thing along the lines of “the first tea for white
people.”

“It was so funny,” chuckles 28-year-old
Rﬂﬁ, Inko's pubhc relations director, whose
ofhumm'dosn’than

Ourward signs ine. the
lnveukmalmmchonnnmmﬂmgm
on their own. In addition to running his compa-
ny, Schamissa, 41, is a stay-at-home dad. Each

. day from seven to three, he tends to his nine-
month-old da

ughter at their Upper East Side
apartment while his wife works at an area hos-

pital. When she returns, Schamisso starts his

day—visiting his mother at the hospital, main-

taining his accounts and visiting the New Jersey

warehonse where his teas are stored. As for
Reﬁt,bcmovedhad:mmthh:smodurafm
joining the company.

- Schamisso was inspired to start Inko’s
{ramed - after his lhasa apso, pictured on the
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and mansions.™

“We don't?” Reist shoots back. “Hell, I just
,mfmmﬂfcomdmymu&ukhnm _l:l



